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HCS Study Background

• National observation study assessing the associations 

between characteristics of community programs and 

policies and BMI, nutrition and physical activity in children

• 5000 children across 130 communities

• Quantitative and qualitative information

• Complex study design
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HCS Data Collection
• Main Data Collection Components

 Home visits with families

− Recruit families and conduct data collection visit in their home (1 visit for 

standard protocol or 2 visits for enhanced protocol)

 Interviews with community Key Informants

− Recruit Key Informants with knowledge of community programs and 

policies related to nutrition and physical activity to complete a telephone 

or in-person interview

 In-person school observations

• Visits to Date

 Approximately 4,200 household visits have been completed

 Approximately 1,100 key informant interviews have been completed
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ADULT AND CHILD PARTICIPANTS/HOME VISIT
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MINIMIZING PARTICIPANT 
REFUSALS:



Minimizing Family Participant Refusals

• Incentives based on proximity of stores

• Instruments that aid FDCs in obtaining responses

• Questions that aid in probing

• For enhanced households, offering additional incentives 

for the second visit

• FDCs hired from local community

• In-home visits

• Availability on evenings and weekends

• Ability to opt out of specific portions of the protocol
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Design of the Study



Minimizing Participant Refusals

• Study participant recruitment and enrollment through call 

centers

• Establishing rapport

• Following scripts for managing participant expectations

• Offering interview options for participant comfort level

• Allowing visits to be conducted in public locations if necessary

• Allowing flexible rescheduling

• Following refusal conversion techniques 
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Getting families to participate 



Minimizing Participant Refusals

• In-depth in-person training, field supervisor relationships, 

weekly group calls 

• Multiple confirmation calls

• Refusal conversion scripts
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Field Data Collectors



Minimizing Participant Refusals (con’t)

• Local scheduling attempts

• Local recruitment

 Phone calls

 Letter campaign

 Door to door
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Field Data Collectors



KEY INFORMANT INTERVIEWS

10

MINIMIZING PARTICIPANT 
REFUSALS:



Community Key Informant Interviews

• 10-14 interviews per Community

• Interview length: 1 ¼-1 ½ Hours

• Representing 4 Sectors:

 School

 Health Organizations or Coalitions

 Government

 Non Profit/Community Organization

• Conducted by Community Liaisons in person and by 

phone

• Recruited by Community Liaison and Scheduler staff
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Minimizing Key Informant (KI) 
Refusals

• Requires Community Liaison/scheduler to be familiar with 

the organization

• Ability to go “off script”

• Comfort in answering questions
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Building Quick Rapport



Minimizing Key Informant Refusals

• Scheduling around the Key Informant’s schedule

• Flexibility in methods

• Flexibility around interview length
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Respecting Key Informant Time



Minimizing Key Informant Refusals

• Asking Key Informant for referrals

• Asking Key Informant for permission to use their name
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Snowball Sampling



Minimizing Key Informant Refusals

• Recognizing that monetary incentive was not motivating 

• Appeal to sense of community

• Allowing them to talk about their programming 
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Incentives



Minimizing Key Informant Refusals

• Meeting avoidance

• Persistence in calling

• Relying on phone more than email 
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Passive Refusal



Conclusions

• Flexibility is critical

• Persistence

• Local considerations matter

• Personal touches keep data 

collectors engaged
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Lessons Learned for Future Studies
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